Tourism Update for City Council | November 14, 2022
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MORE THAN EVER




Promote Marshalltown as a site
for conferences and meetings

In contact regularly with

meeting

hotel general managers,

statewio
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planners, our local
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Community marketing

Worked with outside
marketing firm to
produce video
Reached more than
40,000 people on
Chamber social
media alone
(thousands more on
other media and
channels)

Great recruiting tool
for local HR
personnel
Displayed at lowa
State Fair


https://youtu.be/8EV_4g8hmkg

Community marketing

Mam Livability
Marshalltown

- Full color magazine featuring visitor information, community
features ancamenities,published in summer 2022

- Livability Media has a huge digital presence to spread
positive messages about Marshalltown across the country

- Thousands of copies around the community and distributed

= = to groups coming into town, state welcome centers, etc.

SIHCION o= CI=/NEE . - N - Plan to produce two more guides over next two years

to keep.you moving



https://livability.com/marshalltown-ia-chamber-of-commerce/

Community marketing

Series of travel blogger visits

Des Moines Parent

The Dining Duster

The Midwest Millennial



https://desmoinesparent.com/10-best-ways-experience-marshalltown-iowa-as-a-family/

